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The Berrimah Training Centre is producing an abundance of quality Store 
Managers!!           Turn to page 6 for full story... Training Review 

Hi everyone.  I just can’t 
believe how fast this year is 
passing by! I am 
constantly overwhelmed by the 
tremendous support the 
Outback Stores team and its 
partners deliver to 
improve remote retail 
community stores.  
 
We now have 14 stores under 
management, with another six 
expected to come on board by 
the end of May. 
 
Again, I am encouraged to see 
us achieve some significant 
milestones: 
 

• The completion of our sec-
ond Store Manager training 
program, and the third accel-
erated training program.  We 
have now produced 48 train-
ees, who are contributing 
towards more professional 
retail services in remote 
areas. 

 
• The relays in another three 
stores, bringing the total to 
five stores displaying the 
appropriate range for our 
customers. 

 
Our Board has signed off our 
Strategic Plan which clearly sets 
the targets and the charter by 
which Outback Stores will oper-
ate. A lot of work is being com-
pleted to set the appropriate 
operational targets and key 
performance indicators for  

functions and individuals to en-
sure that we achieve the 
required outcomes. 
 
I am delighted to announce 
that Julie Croft, our Wellbeing 
Manager, has taken on responsi-
bility for store takeaways. 
Julie and her team are working 
On appropriate food safety stan-
dards, takeaway menus and 
operating policies and 
procedures. Two pilot stores, 
Ringer Soak and Nyirripi, 
have been established to test the 
takeaways before expanding the 
takeaway program into 
future stores. 
 
On the Finance front, we are 
recruiting for a new Chief Finan-
cial Officer. Les Goldmann is 
pursuing other interests and I 
would like to take 
this opportunity to thank him for 
his contribution. In the mean-
time, the key functions of the 
Finance Team will report direct 
to me. 
 
I have been very pleased with 
some of the outstanding sales 
results achieved in March and 
April. This is possible only be-
cause of the passion and hard 
work of our store management 
teams. 
 
I recently had the honour of 
meeting Miriam-Rose Ungun-
merr-Baumann of Naiyu Nam-
biyu (Daly River), an inspirational 
lady working in a wonderful  

community. The standard of 
housing and education in this 
community could make it a 
role model for others. Miriam 
herself has been a pioneer 
teacher, school principal and 
community leader.  She is full 
of wisdom, with a great sense 
of humour, and I hope to catch 
up with her again in the near 
future. 
 
In wrapping up, we are well on 
the way to achieving the store 
targets that have been set, 
regardless of some of the 
difficulties encountered in the 
engagement process. The store 
operations team is quickly 
adapting, which is evident when 
I visit the stores, and I look 
forward to this continued 
momentum. 
 
So once again, thank you to 
each and every one of you for 
the contribution and drive that 
makes Outback Stores what it 
is today. I look forward to 
catching up with you in the 
near future.  Please keep safe 
and healthy.  
 
Regards, 

 
 
 
 
 

John Kop 
CEO 
Outback Stores 



 

 

This story can fit 150-200 

words. 

One benefit of using your 
newsletter as a promotional 
tool is that you can reuse 
content from other marketing 
materials, such as press re-
leases, market studies, and 

reports. 

While your main goal of dis-
tributing a newsletter might 
be to sell your product or 
service, the key to a successful 
newsletter is making it useful 

to your readers. 

A great way to add useful 
content to your newsletter is 
to develop and write your 

own articles, or include a 
calendar of upcoming events 
or a special offer that pro-

motes a new product. 

You can also research articles 
or find “filler” articles by ac-
cessing the World Wide Web. 
You can write about a variety 
of topics but try to keep your 

articles short. 

Much of the content you put 
in your newsletter can also be 
used for your Web site. Mi-
crosoft Publisher offers a sim-
ple way to convert your news-
letter to a Web publication. 
So, when you’re finished writ-
ing your newsletter, convert it 

to a Web site and post it. 

and import into your newslet-
ter. There are also several 
tools you can use to draw 

shapes and symbols. 

Once you have chosen an 
image, place it close to the 
article. Be sure to place the 
caption of the image near the 

image. 

This story can fit 75-125 

words. 

Selecting pictures or graphics 
is an important part of adding 

content to your newsletter. 

Think about your article and 
ask yourself if the picture 
supports or enhances the 
message you’re trying to con-
vey. Avoid selecting images 
that appear to be out of con-

text. 

Microsoft Publisher includes 
thousands of clip art images 
from which you can choose 

Inside Story Headline 

Inside Story Headline 

Inside Story Headline 

provements to the business. 
Sales figures or earnings will 
show how your business is 

growing. 

Some newsletters include a 
column that is updated every 
issue, for instance, an advice 
column, a book review, a let-
ter from the president, or an 
editorial. You can also profile 
new employees or top cus-

tomers or vendors. 

This story can fit 100-150 

words. 

The subject matter that ap-
pears in newsletters is virtu-
ally endless. You can include 
stories that focus on current 
technologies or innovations in 

your field. 

You may also want to note 
business or economic trends, 
or make predictions for your 

customers or clients. 

If the newsletter is distributed 
internally, you might comment 
upon new procedures or im-

“To catch the reader's attention, place 

an interesting sentence or quote from 

the story here.” 
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to discuss the new corpora-
tion and management agree-
ment were made easier due to 
the fact that our operations 
team and store managers have 
created a strong relationship 
with the community. People 
appreciate the benefits     
Outback Stores has brought 
to the community by ensuring 
there is lots of fresh food and 
continued improvements to 
the store. Discussions are 
ongoing with Imanpa Yaatitjiti 
Store Association and the 
CLC to build on to the store 
to create a new retail area to 
improve the range of food and 
general merchandise on offer 
to the community.  
 
In early April the directors 

of the Balgo store signed a full 

management agreement with 
Outback Stores and we are 
building an effective relation-
ship with the community to 
build their store business. 
 
Since the last Newsletter the 

Business Development Team 
have, after positive meetings 
and at the community’s     
request signed  relief manage-
ment agreements and have 
commenced providing  

Things continue to be 
busy for the Business   
Development Team since 
the February Newsletter. 
 
In November 2006 Outback 

Stores commenced providing 
store management services to 
Imanpa community. Imanpa 
was the first community   
Outback Stores engaged with. 
Since then the Business    
Development team have been 
working collaboratively with 
the Central Land Council to 
incorporate a new store man-
agement association and trans-
fer the ownership of the store 
to the new association, 
Imanpa Yaatitjiti Store Asso-
ciation. This has not been with 
out several trials. Thanks need 
to go to Leon from the CLC  

for all his work to incorporate 
Imanpa Yaatitjiti Store      
Association. 
 
In late March, after a series 

of very positive meetings 
Imanpa Yaatitjiti Store      
Association signed a full    
management agreement with 
Outback Stores. The meetings 

Paddy, Belinda and David gave a very happy Numbulwar     
resident a lift back into Darwin 

Business Development Update 

“We continue to see 

the improvements in 

store operations and 

food  security” 

Development Team in liaising 
with Australian Government 
Officers from FaHCSIA who 
are engaged as part of the 
Northern Territory Emergency 
Response stores licensing and 
income management roll-out. 
We really appreciate the op-
portunity we have to work 
alongside these people. 
 
 
 
 
 
 
 
 
 
 
I look forward to reporting in 

future newsletters the commu-
nities joining Outback Stores.  
When we commence managing 
new stores we continue to see 
the improvements in store 
operations and food security 
and the benefits this brings to 
each community. 
 

 
 
David Wilson 
 
Business Development       
Manager 

management support to    
Willowra store. 
 
Business Development has 

held meetings with a number 
of communities over March 
and April toward entering into 
partnership with more com-
munities and we look forward 
to entering into management 
agreements with them in the 
near future. One of the com-
munities we are talking with is 
Dajarra (Jimberalla Store) a 
small community 150k south 
of Mount Isa. It will be great to 
have a management agreement 
with a Queensland store.  
 
Willowra community of 

250 people, is 338k north 
west of Alice Springs via Ti 
Tree. Willowra store is a well 
managed store and the com-
munity has invited Outback 
Stores to work with them to 
continue to grow the store 
business in their community. 
 
A relief management agree-

ment has been signed and the 
Business Development Team 
look forward to working with 
the store committee to work 
through the full management 
agreement in the near future.  
 
Much time and energy is 

spent by the Business  

A very clean and neat Willowra Store 
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Retail Operations News 

With the ever increas-

ing amount of stores and 

staff, there are always 

going to be some staff 

changes and interesting 

times. 

 

Nyirripi store is always 

going to be a challenge to 

operate, but Robert and  

Raquel Monkley are rising to 

the occasion and excelling in 

the challenges that confront 

them. They have some excel-

lent staff in Theresa Gill and 

Bess Poulson, who are assist-

ing in every area of the 

store. 

 

We have made a strategic 

move with Ross and Sandra 

and they will now be assist-

ing the ‘Regional Ops Team’ 

in Alice Springs for a short 

while, until their next adven-

ture arises. 

 

Michael has had some great 

difficulty in getting stock into 

Bulman community during 

the wet season, but has 

made do with the resources 

he had and overcame all 

problems. Great work in 

keeping the store operating. 

Thanks to, Michael, Micko, 

Kenneth and Sandra.  

Peter, Judy and the team at 

Canteen Creek are still going 

strong with continuous high 

sales. Judy and the girls are 

cooking up a storm in the 

kitchenette, and make me 

hungry every time they let me 

know the menu for the day. 

 

Norm and Carol Daniels 

were given a massive task of 

managing the Numbulwar 

store for a short period of 

time. This community has a 

population of 1200 people and 

is currently closed off due to 

the extended wet season. 

They had a lovely flight in to 

the town (through a thunder-

storm), and arrived to find 

themselves wondering  

what they had done by leaving 

the peaceful Engawala Store. 

Thanks for stepping up to the 

challenge and representing 

OBS in this store.  

 

Maz and Paul F are the new 

managers in Engawala and have 

been welcomed strongly into 

the community. They are 

overcoming any obstacles that 

arise and are looking forward 

to relaying the store and trying 

to improve it in any way possi-

ble. Great sandwiches Maz, 

and the muffins are superb. 

Oran Mahony 
Area Manager 

Lyn and Alan H are off on a 

well deserved holiday after six 

months straight in Imanpa. The 

store sales there have doubled 

in the last four weeks, so 

Clancy and Darren will have 

to be ready to go whilst they 

are there relieving. 

 

Darren has just come from 

Balgo, where Ron and Jean 

have taken on the biggest 

store and challenge to lift the 

level of retailing to OBS stan-

dards in this community.  

 

Greg prepared amazing 

meals in the take away he 

reopened once we arrived, 

and the community had him 

running in every direction to 

prepare these meals. Thanks 

for all the hard work and bet 

you’re glad you have a forklift 

now! 

 

Good luck to Steve, Rebecca  

and Rod who have taken over 

from Darren and Greg. 

 

Ken Jones has just come 

back from four weeks leave 

after he spent eight months in 

Ringer Soak. He will now be 

assisting the IT team in Darwin 
for the next four months. 

 

While Ken was on leave, we 

had Peter H take the reins and 

continue on the store. Jim and 

Marg from our latest course 

are now there and should fit in 

very well with the friendly 

people of the community and 

finally reopen the take away 
for us. Good luck guys. 

 

Peter H will be coming to 

Alice Springs and joining the 

implementation team with, 

Michael, Darren and Greg. 

These guys will be entering 

our new stores and starting 
Andrew Kilpatrick at Beswick 

them off, but not leaving until 

the store and managers are 

fluent in OBS Ops ways. 

 

Paul W has found himself in 

Beswick, and has continued to 

maintain the work done by the 

trainees in the last few weeks. 

It will be a great challenge and 

will be very rewarding for the 

entire community and staff 

once the required level of man-

agement is set in place. 

 

Ali Curung has the enthusiastic 

Ruth and Stewart managing and 

restocking their store.  

 

It was a bit of a hard hit on 

Ruth and Stewart, with them 

having to implement our regis-

ters and begin income manage-

ment just days after they ar-

rived. They have kept strong 

and have already shown signs 

of improvement in the store by 

rearranging some fridges and 

Ruth’s lovely fresh sandwiches. 

 

We would just like to say 

thanks to all of our managers 

that have been with us for a bit 

of time now, and good luck to 

the trainees that are now en-

tering community life and 

stores for the first time. Kel, 

Sue and Julie are awaiting their 

deployment but it won’t be 

long before they too are enjoy-

ing “getting their hands dirty”. 

Keep your chin up and don’t be 

afraid to ask questions. 

Annerieke Hams at Beswick 
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I recently took a week off, and 

rode my trusty motorbike from 

Brisbane to Cairns and back – 

wind in the hair, bugs in the 

teeth, and all that!   It was 

pretty wet much of the time, 

but still good to clear away 

some of the mental cobwebs. 

On the road the distance 

Brisbane to Cairns is about 

1700 ks, and as I rode along, 

passing many large trucks carry-

ing everything from houses 

sawn in half to mining equip-

ment to boats to groceries for 

the northern towns, I couldn’t 

help reflecting on the huge dis-

tances we at Outback Stores 

have to truck goods to some of 

our more remote communities.   
In many respects, it is possibly 

unique in the world! 

For example, from Darwin to 

Ringer Soak it is 1378 ks: from 

Darwin to Balgo is 867 ks: from 
Alice Springs to Dajara is 937 

ks: and from Perth to Leonora 

is 828 ks.   She’s a big country – 

these are impressive distances!  

And even more so when we 
listen to our trucking suppliers: 

tyres cost $800 each (and there 

are up to 72 per truck): fuel 

consumption on some of the 

worst roads in the country is a 

mere 1.7 kilometres per litre of 

fuel used, at around $2 per litre.   

And so it goes on.   No wonder 

supply to our more remote 

communities is such a challenge 

– quite apart from flooded-out 

roads and other regular hazards.   

And no wonder that goods in 

remote communities can be so 

expensive – something that 

Outback Stores has been cre-

ated to try to rectify with our 

mission to improve food af-

fordability as well as food sup-

ply.   It’s why we are here.  

Wellbeing Review 

Back on the ground, I also 

spent a couple of days in Alice 

Springs recently, and it is appar-

ent that the nights there are now 

getting quite chilly! 

So with this cooler weather 

now approaching – at least in 

some parts – we have made 

early arrangements this year to 

supply a winter range of house-

hold needs – blankets, heaters, 

etc., - as well as a warmer winter 

clothing range for the whole 

family.   If you think about it, 

there’s as great a need for de-

cent clothing and bedding as 

there is for affordable food.   

Outback Stores can also work to 

provide such basics more effi-

ciently than in the past.   Again - 
it’s why we are here.  

Finally, we have recently fine-

tuned our core grocery range, 

and from this will be developing 

the new store planograms, which 
are pictorial illustrations of how 

the items appear on the shelves.   

As we enter into full manage-

ment agreements with communi-

ties these new layouts will be put 

into each store by our Opera-

tions team, with new shelves and 

racking, as necessary.    

The visual impact alone is quite 

remarkable, transforming even 

the most ordinary store into 

something we can begin to take 

some pride in.   Much more 

importantly, these layouts and 

other improvements always im-

press our customers in the com-

munities and result in much 

higher levels of community satis-

faction with the store’s offer.   

It’s why we are here! 

 Always happy to take your 

calls if I can help you with any-

thing, or even if only for a short 

chat! 

 

Yours… Lawrence   

Watson – 0407 028 300.  
 

Just as the February edition of this newsletter went to 

press, the Wellbeing function become the area within Out-

back Stores to be accountable for takeaways.  This role 

means that the Wellbeing function together with Retail 

Operations will be able to ensure that where a store is 

operating a takeaway, they will be well positioned to com-

ply with Outback Stores nutrition policy.  At a recent 

meeting with Retail Operations, the nutrition policy was 

reviewed, strengthened and agreement on how to progress 

work in this area established.   

The key points of the nutrition policy which relate to the 

operation of takeaways include: 

 

Healthy food / drink options will represent at least 

50% of the takeaway offering 

 

There will be a minimum offering of healthy items on a 

daily basis 

 

A standard pricing structure will be implemented 

 

The takeaway offering will be prepared by following 

standard procedures and recipes to ensure a consis-

tent, high quality offering. 

 

Any food sold that is pre-prepared, constitutes a take-
away offering.  Where a store sells hot pies in a pie 

warmer, it would also need to sell sandwiches or salad 

packs to ensure that the policy is adhered to and therefore 

a minimum healthy offering is provided.  The potential in 

some stores is enormous however.  The Wellbeing Func-

tion has recently visited some ALPA communities where 

combi ovens are in operation.  What could be achieved 

with this level of investment in Outback Stores takeaways 

is exciting from both the retail and nutrition perspective. 

The Wellbeing function is leading the development of an 

Outback Stores Takeaway Manual which will provide clear 

guidance and support to Store Managers and store workers 

to meet the policy.  This manual will be trialled in some 

stores with current management agreements and some 

which sign agreements over the next two months.  Feed-

back will also be sought from staff currently working in 

communities.  The manual will be implemented in all stores 

with a takeaway by the end of June this year.  Sarah Con-

nally, Regional Nutritionist will be available to help manage-

ment and staff provide appropriate takeaway offerings 

where required.  

Finally, there has been agreement to employ a Food 

Safety & Environmental Health Officer within the Wellbeing 

function.  This position is currently being advertised and 

will provide technical input on a number of issues, however 

firstly to takeaway upgrades and food safety practises 

within the stores and takeaways. 

Best wishes from the Wellbeing team 
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Congratulations to Leo 

and Carol Hemara, for all 

their efforts in continu-

ously improving and main-

taining the store in all as-

pects required by OBS. 

At all times the store has 

fresh produce available, an 

increasing range of dry gro-

cery and Carol is doing won-

ders with the limited prep 

area for fresh meals, sand-

wiches, damper and salad 

packs. An upgrade to the 

kitchen isn’t far away, so be 

prepared Carol, you will be 

kept busy. 

The store is always impecca-

bly clean and tidy; this is a 

must for the Wallace Rock-

hole store as the entire town 

is kept to this standard. Many 

thanks to Alfreda who makes 

it her personal responsibility 

to keep the stores cleanliness 

at the same standard as the 

rest of the town. If you are 

unaware, Wallace Rockhole 

has won numerous  

Store Profile - Wallace Rockhole, NT 

“To all the staff, 

thank you for 

your continuous 

effort and pride 

you are bringing 

to the store and 

community” 

Children at Wallace Rockhole enjoying their lunches 

Community Statistics 
 
AKA: 
Uranda, Ulana 
 
Population: 
70 (approx) 
 
Store Managers: 
Leo & Carol Hemara 
 
OBS Commencement: 
13th November 2007 
(Relief Agreement) 
 
Location: 
120km west of Alice 
Springs 
 
Languages Spoken: 
Western Arrente 

 
 

www.bushtel.nt.gov.au 

Theresa Gill & Bess Poulson 

Alfreda at Wallace Rock-

commendations and awards 
for tidy town of the year.  
Each year the community 

has been nominated for this, 
so with the extra efforts made 
by Alfreda keeping the store 
spotless, they will again be on 
their way to win another 
award.  

A community member at Wallace Rockhole commented on 

the range of fresh fruit and vegetables currently stocked at the 

store. She explained that she and her husband suffer from dia-

betes, high blood pressure and liver complaints. 

Their conditions are monitored weekly at the clinic in Wallace 

Rockhole and Hermannsburg. 

The customer informed the Store Managers, Leo and Carol 

Hemara: "Me and my husband have been eating lots of fruit and 

vegetables from the store, we try to go for a walk every day 

after our dinner and our health is getting better. We went for a 

check-up last week and my husband’s blood pressure is down 

to normal and our sugar levels are very good." 

She believes that their change of diet including fresh fruit, 

vegetables and lean meat, plus regular walks have made a BIG 

difference..... 

Keep up the good work everyone – you’re beginning to make 

a difference! 

Wellbeing Team 



 

 

This story can fit 150-200 

words. 

One benefit of using your 
newsletter as a promotional 
tool is that you can reuse 
content from other marketing 
materials, such as press re-
leases, market studies, and 

reports. 

While your main goal of dis-
tributing a newsletter might 
be to sell your product or 
service, the key to a successful 
newsletter is making it useful 

to your readers. 

A great way to add useful 
content to your newsletter is 
to develop and write your 

own articles, or include a 
calendar of upcoming events 
or a special offer that pro-

motes a new product. 

You can also research articles 
or find “filler” articles by ac-
cessing the World Wide Web. 
You can write about a variety 
of topics but try to keep your 

articles short. 

Much of the content you put 
in your newsletter can also be 
used for your Web site. Mi-
crosoft Publisher offers a sim-
ple way to convert your news-
letter to a Web publication. 
So, when you’re finished writ-
ing your newsletter, convert it 

to a Web site and post it. 

and import into your newslet-
ter. There are also several 
tools you can use to draw 

shapes and symbols. 

Once you have chosen an 
image, place it close to the 
article. Be sure to place the 
caption of the image near the 

image. 

This story can fit 75-125 

words. 

Selecting pictures or graphics 
is an important part of adding 

content to your newsletter. 

Think about your article and 
ask yourself if the picture 
supports or enhances the 
message you’re trying to con-
vey. Avoid selecting images 
that appear to be out of con-

text. 

Microsoft Publisher includes 
thousands of clip art images 
from which you can choose 

Inside Story Headline 

Inside Story Headline 

Inside Story Headline 

provements to the business. 
Sales figures or earnings will 
show how your business is 

growing. 

Some newsletters include a 
column that is updated every 
issue, for instance, an advice 
column, a book review, a let-
ter from the president, or an 
editorial. You can also profile 
new employees or top cus-

tomers or vendors. 

This story can fit 100-150 

words. 

The subject matter that ap-
pears in newsletters is virtu-
ally endless. You can include 
stories that focus on current 
technologies or innovations in 

your field. 

You may also want to note 
business or economic trends, 
or make predictions for your 

customers or clients. 

If the newsletter is distributed 
internally, you might comment 
upon new procedures or im-

“To catch the reader's attention, place 

an interesting sentence or quote from 

the story here.” 
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Human Resources & Administration 

The importance of “people” in Outback Stores continues to be a 
key driver of all HRM and Admin Services supportive thinking 
and activity. 
 
Not only does this link manifest itself in guiding and supporting 
staff but also there is constant realisations of the direct connect 
between staff performance and quality services to our Indigenous 
Communities. 
 
Therefore essential HRM Principles of safety, training, supportive 
cross-culture embracement and staff “relationship” concepts lie 
at the heart of the formal HRM Relationship Model embraced by 
Outback Stores. 
 
As we continue to grow, significant pressures are building on 
recruitment, retention, training and “people issues” management, 
and HRM remains clearly focussed on meeting all these chal-
lenges. All of the HR Operations and Training Teams continue to 
show magnificent dedication and very relevant and professional 
outcomes from their efforts. This same growth has also high-
lighted the essential support role that Admin Services is provid-
ing.  
 
Finally, I am both pleased but sad in announcing that Jess Ettridge 
has accepted a promotion within OBS to New Store Acquisition. 
However, Eunice and Tamara will shortly join Haley as HR    
Officers within the HRM function. Cheers, Kenneth Hunt 

Training Review 

Since our last edition, we 
have seen the graduation of 
18 individuals excited to begin 
their journeys “On Country”, 
with another 11expected to 
be on their way next week. 
 
First off the mark, we had  

five successful Accelerated 
Training Program participants 
complete the second course 
on Friday the 14th of March.  

The third Accelerated 
Course has wrapped up this 
week, on Tuesday the 29th of 
April. 
 
The ATP3 group is made up 

of Store Manager Teams—
Andrew & Roberta, Melissa & 
Joe, Paul & Brigid, Jason & 
Renee, Bob & Carol, and 
Single—Max. 
 
Congratulations to all of the 

graduates!! 
 
The recently started STP3 

group consists of Store   
Manager Teams— Steve &  

Standard Training  
Program Graduates (STP2) 

ATP2 Graduates include 
Store Manager Team—Paul & 
Marilyn, and Singles—Ruth, 
Stuart  & Paul. 
 
Closely followed by 13  

participants from the second 
Standard Training Program 
finishing on Friday the 4th of 
April. 
 

The STP2 Graduates are 
namely Store Manager 
Teams— Steve & Rebecca,   
Annerieke & Andrew, Kelvin  
& Sue, Alan & Priscilla, Jim & 
Marg, and Singles— Rodney, 
Julie & Clancy. 

Accelerated Training  
Program Graduates (ATP2) 

Information Technology (IT) 

The IT project to deliver a 

new Point of Sale solution for 

the business is making good 

progress. We have evaluated 

a large of products, and have 

now filtered this down to a 

short list of three products. 

We are currently doing a 

detailed evaluation of these 

three products and will make 

our final selection at the end 

of April 08. The next step will 

then be to begin a pilot trial 

of the new system and this 

will be done during May and 
June 08. 

 

Ken Jones has joined the IT 

team, on secondment from 

the Operation team. Ken will 

assist with the pilot and roll-

out of the new Point of Sale 

system. I welcome Ken into 

the team and know that his 

skills will be a valuable addi-
tion to the project. 

The cabling project at the 

Berrimah Training Centre has  

now been completed. The 

connection of a new high 

speed broadband network 

link to the new cabling will be 

completed in the next month. 

 

We are piloting a new 

Broadband Satellite connec-

tion which will link all the 

stores into the Outback 

Stores Network. Three sites 

have been selected and instal-

lation and testing will be car-

ried out over the next month. 

 

There are a number of 

other projects currently run-

ning which focus on expand-

ing the IT systems to meet 

the growing demands of the 

business. I will keep you 

posted on progress. 

Regards, Scott Valentine 

Odette, Barry & Betty, 
Robert & Peter, Adam & 
Katherine, Clyde & Janet, 
Beth & Richard, 
 
Best of luck throughout the 

training. We look forward to 
witnessing your successful 
completion of the course and 
joining you in celebration. 

Accelerated Training  
Program Participants (ATP3) 

Standard Training  
Program Participants(STP3) 
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Darwin Support Office News 

The Darwin Support Office 
has experienced a great deal 
of change lately. 
 
Regretfully, we lost two 

key employees from the 
Finance Department, Chief 
Financial Office—Leslie 
Goldmann, and Accounting 
Systems Manager—Kym 
Yeoward. We wish both Les 
and Kym well in their future 
endeavours! 
 
The Finance Department 

has since been reshuffled and 
we now have three identifi-
able groups: Store Manage-
ment Accounting Team, 
Investment and Store Acqui-
sitions Team and the Out-
back Stores Accounting 
Team. 
 
As a result we have      

welcomed a number of new 
staff of late, namely: 
 

⇒ Annette Patrick       
commenced as our   
Payroll / Income      
Management Officer 
and has quickly pro-
ceeded into the newly 
created role of Acting 
Payroll Supervisor.  

⇒ Greg Molloy has 
taken up the role of  
Finance Manager. 

⇒ Annemarie King joins 
us as a Finance     
Officer. 

⇒ Vanessa Thomas &   
Elzabe Maartens come 
to us on secondment 
from Delloites. 

⇒ A familiar face joining 
the Investment and 
Store Acquisitions 
Team will be Jess 
Ettridge. Jess—
previously a highly   
valued member of the 
HRM unit—will  begin 
her new position as 
Business Information 
Officer in the coming 
weeks. 

Recent Birthdays: 

• Ed Maundrell: 
7.03.08 

• Alan Klein: 
13.03.08 

• Rebecca Watson: 
21.03.08 

• Michelle Roberts: 
23.03.08 

• Sue Berger: 
24.03.08 

• Rodney Carr: 
27.03.08 

• Julie DeQuaine: 
2.04.08 

• Haley Moulds: 
6.04.08 

• Ross McDermott: 
17.04.08 

• Anthony Gunther: 
       26.04.08 

• Paul Williamson: 
26.04.08 

We will shortly welcome 
Training Program Facilita-
tor—Andrew Visser, and 
two new Human Resources 
Officers; Eunice Reyes and 
Tamara Thompson. 
 
In other areas... we have 

been given the pleasure of 
Ken Jones’ company, whilst 
he assists Scott in the busy 
section of IT. 
 
 

Business as usual!! 
 

Finance 
FUN FINANCE FUN FINANCE FUN FINANCE FUN FINANCE 

FACTSFACTSFACTSFACTS    

 

The Finance Team is         

currently made up of 15 

members... Of which... 
 

% 1 was born in QLD 

% 2 were born in SA 

% 3 were born in NSW 

% 1 was born in VIC 

% 1 was born in TAS 

% 3 were born in the UK 

% 1 was born in Sth Africa 

% 1 was born in Russia 

% 1 was born in Indonesia 

% 1 was born in China 

 

+ 13 are married/ de-facto 

+ 2 are single 

 

= 9 have children  

= 6 have no children 

TOTAL: 20 children 

 

π 1 has grandchildren 

π 14 have no grandchildren 

TOTAL: 1 grandchild 

Regional Office News 
 

The Operations Team would like to take this opportunity to 

welcome Jan Loughnan to Alice Springs Regional office. Jan has 

made the move from Melbourne to assist the operations team 

with maintaining our policies and procedures we have set at 

store level. So, store managers remember Jan is now the con-

tact for administration enquiries on our weekly reporting. 

 

Jan has taken hold of the reigns from Anthony Gunther, who 

has now re entered the field. Anthony will be overseeing the 

running of Balgo and Kundat Djaru (Ringer Soak). He has a 

very challenging job ahead of him, and we would just like to 

say congrats Ant, and good luck. 

 

 

Regards, 
Finance Department 

The Finance Team has gone 
through some changes in the 
past month, and now has 
some key departments in 
place, 
 
Belinda Orme is heading up 

our Investment and Store 
Acquisitions Team which is 
responsible for bringing the 
new stores on board, invest-
ment desicions and prepara-
tion of board papers. 
 
Vanessa Thomas is on sec-

ondment from Deloittes and 
is heading up our Store Man-
agement Accounting Team. 
This team looks after all of 
the stores accounting, and has 
individuals who work with the 
store Managers regarding 
cash up and store accounts. 
 
Greg Molloy is heading up 

the Outback Stores Pty Ltd 
accounts, which includes all of 
the company accounts, re-
porting, taxation and auditing 
requirements. 
 
We are still recruiting a 

Legal Manager to assist us 
with the many legal issues 
confronting the Finance 
Team. 
 



 

 

 

Stories from  
“On Country” 

 
After closing shop on Saturday the 
12th of April, Darren Chawner and 
Clancy Roulston from Imanpa, 
headed to Uluru for a weekend of 
sightseeing. On arrival, they     
proceeded to check into their  
accommodation for the night, only 
to be told it would be a whopping 
$355 per room!! Darren insisted 
he was the Manager of Imanpa 
Store and after a half hour long 
battle (which involved providing 
proof) they finally believed him and 
immediately lowered the price to 

$155 due to them being “locals”. 
 
After settling in, they enjoyed a 
sunset visit to Ayers Rock, fol-
lowed by dinner at the restaurant, 
before returning to their respective 
accommodation where Darren 
enthusiastically charged three sets 

of batteries for his camera. 
 
The following day they returned to 
the sacred site, where Darren   
proceeded to take an astounding 
581 photos of the well-known 
rock. Clancy was particularly bored 
telling Darren in no uncertain 

terms; “It’s only a rock!!” 
 
They left the rock at about midday 
on the Sunday and continued on to 
the Olgas. Darren inserted his third 
set of batteries where he took a 
further 482 photographs of the 
Olgas. Clancy was beside herself by 
this stage, insisting; “It’s just     

another rock!!” 
 
Much to Clancy’s amusement,  
Darren’s “snap happy” adventure 
has landed him with a slight     
problem... Since arriving back at 
Imanpa and downloading the 
1000+ photographs onto his     
laptop he now has no available 
memory and has spent up to 16 
hours of his spare time trying to 
sort out the various shots of the 
rock formations desperately     

trying to free up some space. 
 
Darren will forever hide his 

camera in shame!! 
 

** Do you have a story to tell?? ** 
The Outback Times will feature a differ-
ent “On Country” tale in each edition. 
To submit yours please forward to 
haley.moulds@outbackstores.com.au 
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Relationship Manager, Paddy Stephensen, and 
partner, Michelle Caden, wish to announce the 
birth of their beautiful baby daughter — Sienna. 
 
Sienna came into the world at 2:31pm on     
Thursday 17th April weighing a healthy 8lb10oz. 

Announcements 

Graduation Poem 

Well here we are at the end of 9 weeks 
There’s been plenty of laughs, a few tears and shrieks 
 
We’ve got Jim, Marg, Kel & Sue 
Priscilla, Allan, Rod & Me too 
 
But wait, there’s more not to forget 
Andrew, Anna, Julie, Steve & Bec 
 
Thank you to all the Berrimah team 
Kate, Desleigh, Michelle, Kathy & especially Karlene 
 
And to the men who are in charge of our final destination 
Wherever that be is up to Kenneth and Bob’s imagination 
 
To all the Darwin Support Office mob 
We’ll apologise now for the pressure we’ll give you on your jobs 
 
So farewell from us, we’re on our way 
And we’ll see you again another day 
 
Clancy Roulston – Graduated Store Manager (Class of STP 2) 

Kenneth & Sylvia 
Hunt, proudly      
proclaim the birth of 
their treasured 
grandson, Jonathon 
James Mitchell 
Hunt, born 18th 
April 2008. 
 
Jonathon, comes in at 
grandchild number 14 
for Kenneth and   
Sylvia, and makes a 
valuable asset to the 
Hunt family!! 
 
Parents, James &    
Jessica are delighted 
with their first-born 
tot. 

SSSS    
 
tephensen,  
Sienna Belle 

Michelle Manuel and partner 

Dylan  Murdoch, have set a 

date for their big day!!  

Soon-to-be Mrs Michelle   

Murdoch reveals they will tie 

the knot on Saturday the 7th 

of August 2009. 

 

07.08.2009 


